


Levity Brewing Company - Label, Shirt, & Sticker

te’ wiith LoVl |
!‘ of music, this beer brings
| fogether amedley of flavors

T-Shirt design set to launch upon beer label, previous sticker as
easter egg within design



IUP Internship - Department Banners
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Media Production, News

Department banners done as a part of internship with College of Arts,
Humanities, Media, & Public Affairs at [lUP
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Dyenama Outdoors - Responsive Web Design

Explore
About
Contact
Shop

FAQs

Our Crafters

Men Women

Kids Adventure

Rugged Beauty Awaits

Embark on a journey of di
Dyenama Qutdoors, w
beauty meets enduring

stirring

(periences it offer i ou to

lore and embra he untamed
wilderne th confidence and style.

Mop data £2024 Imagery 2024 Arrbus, Maxar Tec

+ What types o
About Dyenama Outdoors Outdoors offe]

Dyenama Outdoors is passionate about adventure and
exploration. Our boots are designed for the bold, with natural
colors that reflect the beauty of the outdoors.

Shop Now

backpacks?
Contact Us

Email: info@dyenamaoutdoors.com

+ Are Dyenama
winter conditi

Phone: 1-800-DYENAMA




Dyenama Outdoors - Responsive Web Design

ABOUT CONTACT EXPLORE v

Men

Rugged Beauty Awaits

SHOP v FAQS OUR CRAFTERS

Adventure

et jup

EnviroAmental
Learin

About Dyenama Outdoors Contact Us

nama Outdoors s passionate about adventure and Email:info@dyenamaoutdoors.com
exploration. Our boots are designed for the bold, with natural
colors that reflect the beauty of the outdoors. Phone: 1-800-DYENAMA



Digital Visual Studies - Web Design

ANNOUNCMENTS Ty
Ao ke b |

LEARN MORE

BUY THE BOOK! A
DVS Founder Robert W. published Digital Teachis ind
Learning through Digital Media (Peter Lang)

This book presents a detalled analysis of digital media as it is currently being used by visual
artists. It places these works into a theoretical framework that is useful for research in fields
such as Media Studies, Studio Art, and Art and Design Education. The primary goal is to
emphasize the multidisciplinary aspects of digital visual art, and to propose a field of study that
is unique to this type of art. Digital theories of nd

i ity from i and visual i into a dialogue
with social theories such as feminist new materialism and critical race theory. In doing so, the

ects of digital visual art is better

www.peterlang.com/document/1311836

NOVEMBER 2024 v

OCTOBER 2024 v

SEPTEMBER 2024 v

e — . DIGITAL VISUAL ART
EDUCATION LECTURE SERIES

JULY 2024 v

JUNE 2024 v Q 2024 Digital Visual Art Education Video Lecture: Yoon Ghung Han Q 2024 igital Visual Art Education Video Lecture: Dennis Delgado

COLLABORATORS

LEARN MORE ABOUT OUR LECTURE SERIES

NINA MARIE JUAN CARLOS TOMI SLOTTE DUFVA
BARBUTO CASTRO

DIGITAL VISUAL STUDIES

Teaching Lecture Series

foe

Designed by Steven Nicholas
LEARN MORE ABOUT OUR COLLABORATORS




Smart Med Gateway - Meal Ordering Ul

Smart Meal Gateway Version 2.3 Smart Meal Gateway Version 2.3

SMART MED GATEWAY SMART MED GATEWAY

Smart Meal Gateway Version 2.3
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Turkey Sandwich
on Brea

SMART MED GATEWAY

Chicken and Baked Salmon Beef Stir-Fry w/
Veggies and Rice Veggies



Automotive Stickers

ENTHUSIASTS



Small Business Branding
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Doug Falcone
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Ouverture - Company Brochure

At Ouverture, we

to their former glo
approach that involves s
all came;

The first step in our multi-
step pro o evaluate
the camera and determine its
overall condition. From here,
we will examine the camera

{ al damage,
corrosion, or other i SllL>tl\L1t
may impact the restos

prc We will also

the camera’s internal
mechanisms, including

memories restored
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LA
pO : RolD

LAND camppk

e returned to thc customer in the best condition
POsS

ible.
the shutter, aperture, and
focusing mechanisms. N
we will perform a series
of tests to ensure that the
camera is fully functional.
s includes checking the

hutter speed, aperture, and
focus accuracy. We will also
test the camera’s light mets
to ensure that it is working

HOW WE DO IT

Once we have identified any is

process. This typically involves

replacing any worn or damaged p
ng parts to ensure smooth operation.

Next, we will perform a i

of tests t sure that the

camera is fully functional.

camera’s
»r and applying a
pmum\c oating to prevent

s you with updates on the
orrectly. Finall tatus of your camera. Our
we will clean and polish the  goal is to ensure that you are
tore its original  completely satis

appearance. This involves result: Al](l itis returned to

removing any scratches or  you in perfect working order.

Ve will also lubricate

OUR MISSION

At Ouverture, our mission is simple - to restore
memories through lhc restoration of uld ﬁlm camera
beli that memo

, ensuring that every

that were

e strive to keep the art of film

sure that the memories captured
d and treasured for yea

nate about what we do, and

flects our commitment to

cameras. Our team of s has yea

field, ‘md\ have gained a deep undes landnwui the intricate
process of restoring these cameras to their former glory. We
take pride in being one of the few companies that offer such
a specialized service, either by sourcing and refurbishing

D
. With Ouve
d, but cherished for to come.

& POLAROID

Sun600

SUPPORT OUR WORK

At Ouverture, we understand the importance of preserving
cherished memories. That’s why we offer a range of options
for suppomng our mission. Whether you ’re in the market for

d camera or film, i d in making a donation
to support our work, or simply want to share your feedback
by leaving a review on our website, Ouverturecameras.com,
there are many ways to get involved. Our inventory of expertly
refurbished cameras is updated regularly, ensuring that
you'll always find a diverse selection of high-quality options
to choose from. And, by purchasing one of our refurbished
cameras, you're not only investing in your own memories but
also contributing to our mission of preserving memories for
generations to come. Thank you for your support in helping

us to ensure that cherished memories are never forgotten.

FOLLOW US!

Ouverture Cameras on Facebook

@ouverture on Instagram

y @ouverture_camera on Twitter

Thanks for supporting us and being a part of
preserving such a big part of history!




Ouverture - Company Posters




Era-Inspired Car Advertisments - Print Ads
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The 1970 AMC Gremlin's notable large rear end isn't just a quirk of design—it's a deliberate choice with
practical benefits. This unique styling maximizes interior space, offering more room for passengers and
cargo despite the compact overall size of the car. Picture yourself sliding into the plush seats of the Gremlin,
feeling the spaciousness around you like a cozy lounge, a haven from the hustle and bustle of the disco era
streets. The ample rear doesn't just mean more legroom; it means comfort. With generous proportions, even
the longest road trips feel like a leisurely cruise down Sunset Boulevard. Imagine loading up the trunk with
your favorite vinyl records, a picnic basket full of snacks, and hitting the open road with the wind in your hair
and the sound of the Gremlin's engine purrmg beneath you. And let's not forget about safety. The larger rear

Experience the future of driving with the all-new 1999 Pontiac Sunfire! This
cutting-edge machine blends iconic 9os style with next-level performance. Featuring
sleek pop-up headlights and rear window louvers, the Sunfire turns heads at every
corner. Under the hood, a powerful 3.4-liter turbocharged engine awaits, ready to
deliver adrenaline-pumping acceleration. With its independent rear suspension and
integrated roll cage, the 1999 Sunfire is not just a car—it's a lifestyle. Elevate your
driving experience today!

window isn't just a style statement; In an
era where road safety was a
enhanced visibility meant drivers
suburban avenues with confidence.
parking outside the trendiest disco
countryside, the Gremlin's big rear
needed to stay safe and stylish. So,
the Gremlin’s big rear end is a
charm and functionality. It's a nod
forward-thinking design, where
purpose beyond aesthetics—a true

American Motors

it's a practical innovation.
growing concern, the Gremlin's
could navigate city streets and
Whether you were parallel
club or cruising through the
end gave you the clear sightlines
while it may stand out in a crowd,
thoughtful feature that adds to its
to an era of bold choices and
every curve and contour served a
testament to the spirit of the '70s.
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The Boy, The Fireflies,

The Boy,
The Fireflies, &

The Silence in Between

a hovel by

Stephen M. Graham

Chapter One - “Flicker of busk”

William got his car, he was appreciat
transfer fe

lia's car couldn’t

la
cel mmuwm—mmh»m i
ly packed with more features than could be counted. It had
at in the front, which gave William a sixth seat instead of the usual
people in the car though, because he stated h
his elbow room. His front end was actually a one-year run, so his car
pecial edition too. He never had to do anything o t,

eslous of what Willam
weat, and tears that he put into his
rewarding. He worked hard to make the car what it was, and he thought that

William unde tood it, at thi

? the boy shouted.
Thave on my plate? [ sill try ngle day to make
everyone happy, and I get treated like this! You can be ma
messed up.  could've tried ha tout of work and di
more, but you wouldn’t know anythiry ha
from the PERFECT FAMILY! And to come af
anyone how much work Pve put intoit. T didn’t jus
oy yelle ot Willam, angry from Willam'sck of unde
after his car.
But William fired right back. “MY PERFECT FAMILY? You mean t

has treated heir own son for YEARS! I work hard too,
ve appliec f better, maybe we

CHOOL w EAD OF YOUR
E eb

houted

Chapter One - “Flicker of Dusk”

otation or
ather came up to him and said

Hey, I need you to pull in the Olds fros
to rain tonight.

ually on m
lliam and the boy were the on their licens

rest of the group joined them anywhere, they needed ride
o pick up Hai nd Duncan and the boy, whe Iread)

promised William that he would pick Tucker up on his way from work

The Boy, The Fireflies, & The Silence in B

At this point, the drive-in |
up, and for a momer
punch would be th:
attendant in his mi

“Alright, packit uf
towards the front gate.

r talk to me again. Don't even look at me at sc

erious tone
“Fine by me. Jerk.” the boy said as he got in his car

At the same time, William got in his car with their th
almost forgotten that Harvey and Duncan wer
preoccupied with each of the two cars pulled out of th
stomped on the gas pedal of his battered Pontiac, th

inst the pristine front end of William's Plymouth

They drove in opposite directions, neither looking in their rearview
and as the taillights grew further
cars, over the gr r the shatter ‘Hm e

The Silence in Between - Book Layout

The Boy, The Fireflies, & The filence in Between

We have a last-minute service. Bring the Olds in. Now;” s father said
n a harsher tone.

“Dad, 'm supposed to pick up Tucker, and that car hasn't even moved since |
akid. Why is this such a priority n
- the car, or you're not going to the movie

/e in to his father, moved the old car, helped him bust the
ust-seized whe and then he was free to g he time he left, it was
tarting to pour. They still play « atter what, so the weather

n't really a problem. e to pick up Tucker in
me for the second movie. He knew Im\r\' wHHhr upset, but he would be
strict with letting him
{ him get a job beside
s dad let him go

s upset than mi

he boy drove his Pontia
in front of him. The weather v
tarted to hear what sounded I
a habit of double-checking,
forgotten to tighten his lug nut
lready fell off half a mile dow
y, and the thunder he h
vas about to pull ov
nut: \M\u 4\4\'}\\ corner of mn
i i b
in

if he put the spare on
y in no time.

pare from his trunk
tuds were broken off, but h
Hon. A half-hour nthe pour

unning late, had 4 (‘:““m e
bl s
iting for alme




Monster Pop Display - Packaging Design

HELLA SWEBT LEMPNADE

ﬁ” NERGY DRINK
s

4473mi. CANS (1890)

Unleash the Citrus Mayhem with HELLA SWEET LEMONADE!

Serious racer? Meet your [miserable] racecar's soulmate in
acan.

Hella Sweet Lemonade is not just another citrus burst; it's
a turbocharged surge of tangy bliss. Packed with an extra
dose of sweetness that will have you buzzing, this flavor
collaboration is the ultimate refresher for those who live
life in the fast lane.

Fuel your thirst for adrenaline with every electrifying sip
of Hella Sweet Lemonade. This isn't your average
lemonade; it's a bold concoction crafted to match the
high-octane spirit of 24 Hours of Lemons racing. Get ready
to zoom into flavor overdrive!

Hit checkpoints, earn flavor points. Do ridiculously
awesome stuff, earn even more flavor points. Show up
with something terrible, earn the legendary taste of
victory.

Oh, hell. You know what to do.

Buckle up, because this is a ride for the fearless. Monster
Energy x 24 Hours of Lemons - where the race never ends,
and the flavor never stops!

It's not like there’s anything else going on in the world.

CRALR PPEN A CAN, BAMMIT, wen LA SWEET LEMPNADE

Nutrition Facts
Serving Size 8.0 fl. oz. (240mL)
Servings Per Container 2

Amount Per Serving %6DV*

Calories 0
Total Fat (g 0%
Sodium 180mg 8%
Total Carb 1g 0%
Sugars (g
Enythrtol 1g
Protein 0g
Niacin (Vit. B3) 100%
\itamin B6 100%
Vitamin B12 100%
Pantothenic Acid (vt BS) 100%
Not a significant source of calories from fat, saturated

: CARBONATED WATER, CITRIC ACID, ERYTHRITOL,
TAURINE, SODIUM CITRATE, NATURAL & ARTIRCIAL FLAVORS, PANAX
GINSENG EXTRACT, L-CARNITINE L-TARTRATE. SUCRALOSE, CAFFENE,
‘SORBIC ACID (PRESERVATIVE), BENZOIC ACID (PRESERVATIVE),
NIACINAMIDE (VIT. B3), ACESULFAME POTASSIUM, D-CALCIUM
PANTOTHENATE (VIT. BS), SALT, D-GLUCURONOLACTONE, INOSITOL,
GUARANA EXTRACT, PYRIDOXINE HYDROCHLORIDE (VIT. BG).
CYANOCOBALAMIN (VIT.B12).

MANUFACTURED FOR MONSTER ENERGY COMPANY,

550 MONICA CIRCLE, CORONA, CA 92880 U.S.A.

© 2012 MONSTER ENERGY COMPANY

MONSTER ENERGY BLEND: TAURINE, PANAX GINSENG
EXTRACT, L-CARNITINE, CAFFEINE, GLUCURONOLACTONE,
INOSITOL. GUARANA EXTRACT

CAFFEINE FROM ALL SOURCES:

70mg PER 8 FL. 0Z. SERVING (140mg PER CAN)
CONSUME RESPONSIBLY: NOT RECOMMENDED FOR
CHILDREN, PEOPLE SENSITIVE TO CAFFEINE, PREGNANT
WOMEN OR WOMEN WHO ARE NURSING.

www.monsterenergy.com

0006

s ENERGY DRINK
4473 CANS (189)

Sonoma, CA
Shelton, WA
Willows, CA
Kent, WA
Buttonwillow, CA

MIDWEST
South Haven, MI
Deer Trail, CO
Joliet, IL

Elkhart Lake, WI

GULF

Avondale, LA
Jennings, OK
Angleton, TX

ENERGY DRINK
416 FL OZ. CANS (64 FL. 0Z) 4/473mL CANS (1.890)

Braselton, GA
Leeds, AL
Kershaw, SC
Sebring, FL
Green, KY

EAST
Wampum, PA
Millville, NJ
Thompson, CT
Loudon, NH

fat, trans fat,

, cholesterol, dietary fiber, vitamin A,
vitamin C, calcium and iron.

*Percent Daily Va

ugs are based on a 2,000 calorie diet.

Nutrition Facts
Serving Size 8.0 fl. oz. (240mL)
Servings Per Container

Amount Per Serving S0V
Calories 0

Total Fat 0g 0%
Sodum 180ng 8%
TaCablg 0%
n 5| Sugars 0g

fiytiol 1g

Protein 0

07123456 789012H

CRACR GPEN A
CAN, BAMMIT,

Unleash the Citrus Mayhem with
HELLA SWEET LEMONADE!

Serious racer? Meet your
[miserable] racecar's soulmate in
acan.

Hella Sweet Lemonade is not just
another citrus burst; it's a
turbocharged surge of tangy bliss.
Packed with an extra dose of

that will have you

Niaci (V. B3)

Viamin B§

ViamnBl2
Parioten Acid V. B9)

e ——————

buzzing, this flavor collaboration
is the ultimate refresher for those
who live life in the fast lane.

Fuel your thirst for adrenaline
with every electrifying sip of Hella
Sweet Lemonade. This isn't your
average lemonade; it's a bold
concoction crafted to match the
high-octane spirit of 24 Hours of
Lemons racing. Get ready to zoom
into flavor overdrive!

Hit checkpoints, earn flavor
oints. Do r

0”123456“789012”

stuff, earn even more flavor
points. Show up with something
terrible, earn the legendary taste
of victory.
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